
Ware2Go Intern Summer 2020

Ware2Go is a technology platform backed by UPS that

connects merchants seeking warehousing and

fulfillment with third party logistics and warehouse

operators whose capabilities match their needs.

 

Ware2Go’s marketing team is looking for an enthusiastic

& self-motivated intern to support marketing efforts

and help grow their lead funnel. As the Marketing Intern,

you’ll gain experience building, testin
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The Kennesaw Marketing Association  Elected their New Officers
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Three members of the Kennesaw

Marketing Association – Laura Stallings

(Left) , Lenny Jimenez (Right) , and Amber

Griffin (Middle) – took the top spot in the

Morehouse Marketing Conclave Amazon

Case Study Competition in February.

The KMA students’ winning plan focused on
opening small, kiosk-like physical retail spaces
called Amazon Student Go stores on college

campuses where students could buy food and
technology items and pick up their Amazon

deliveries. Coming in first netted each student an
Amazon Echo and priority consideration for job

opportunities with Amazon. Stallings was asked to
interview for a position as either a senior human

resources assistant or a marketing specialist, while
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Jen Riley

Jen Riley is a 2nd year doctoral student at

Kennesaw State University & full-time faculty at

Alabama A&M University. Riley recently passed

her qualifying exams and attended the Journal of

Marketing workshop in conjunction with the

2020 Winter AMA conference. Her solo-authored

research entitled "Sustaining Customer

Engagement through Social Media Brand

Communities" has been accepted at the Journal of

Global Scholars of Marketing Science and will be

published in a special issue later in the year.
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Over the course of the two-day competition, the
students managed the servers, clients and
networking devices assigned to them, while
enacting multiple changes assigned by their

"bosses" portrayed by KSU's Institute for
Cybersecurity Workforce Develm / 
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Dr. Sinha & Undergrad Student  Researchers

Dr. Mona Sinha and International marketing students Rachel

Amatriain, Clay Wilderman and Jackson Lott, as well as

information systems 
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Mike Morgan, Kate Nicewicz and Jen Riley submitted their paper from their Qualitative
Research Methods class (BRM 9104) to the American Marketing Association’s 2020 Summer

Educators Conference. We are happy to announce that all three papers were accepted and they
are looking forward to traveling to San Francisco in August 2020 to present their research.

PhD Marketing Cohort 10

Mike Morgan: Causal Attribution of Service Failure in Service Delivery Networks


