
interested students
Use social media such as Facebook,
Instagram, Twitter, etc to promote program
Secure a table around campus during high
traffic times (11-1) to set up program display
and talk to students
Keep lists of interested students and email
them with information regarding meetings,
deadlines, or interesting details
Attend special events on campus, especially
events sponsored by the department that will
draw students - opportunity for discussion
about the program
Make sure to feature program in any
department/college newsletters 

HOW TO MARKET FOR SUCCESS

P R O M O T I N G  Y O U R  F A C U L T Y - L E D
E D U C A T I O N  A B R O A D  P R O G R A M S

MARKETING MATERIALS 
Should include cost, value,
uniqueness and attractiveness
of program
Advertise how program would
fit with student degree
requirements and personal
needs and interests
Make a note for students to
understand that program
details, fees, itineraries, etc.
can change and may not be
exactly as advertised

 

IMPORTANT TALKING POINTS
Money – cd C ad

program affect the student's graduation date (might they
be able to graduate sooner)? For which courses will they
receive credit? How do these courses apply to a particular
major/minor or other graduation requirements?
Lack of Foreign Language skills – Will students need to
attain a level of fluency before studying abroad?
Benefits – Why is your particular program necessary or
� rruĀ l rl rul
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